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Background Brief 
EU Regulation on promoting fairness and transparency for business users of online intermediation services 

 

Over the last few decades, the number of platforms-to-business has increased dramatically, with web giants such as Amazon, 

Facebook and Google playing an important role in facilitating the creation and development of market opportunities. However, 

online platforms also raise new policy and regulatory challenges, which may cause significant economic harm to the business 

companies that use these platforms. 

In view of this, and as part of its Digital Single Market initiatives, the European Commission proposed an EU Regulation on 

fairness and transparency in online platform trading intending to safeguard a fair, transparent and predictable business 

environment for businesses and traders when using online platforms to reach their international and local clients. It addresses 

all online intermediation services and online search engines that provide their services to online business users. These include 

e-commerce market places (e.g. Amazon, eBay), app stores (e.g. Google Play, Apple App Store), social media for business (e.g. 

Facebook, Instagram), price comparison tools (e.g. Skyscanner, Google Shopping) and general online search engines (e.g. 

Google Search, Yahoo!).  

Key aspects from the proposed regulation 

 
• Terms and conditions (Article 3): Providers of online intermediation services must ensure that their terms and 

conditions for professional users are easily understandable and easily available for business users. Providers must also 

respect a reasonable minimum notice period for implementing changes to the terms and conditions.  

• Suspension and termination of contracts (Article 4): Providers of online intermediation services must provide 

business users with a statement of reasons in case of a suspension or termination of contract. 

• Ranking (Article 5) and differentiated treatment (Article 6): Both providers of online intermediation services and 

providers of online search engines must explain the general criteria that determine how goods and services are 

positioned in search results as this has a general impact on the business’ sales.  Similarly, they must clearly specify any 

differentiated treatments that they give in relation to goods and services offered to consumers and to business users.  

• Access to data (Article 7): Providers of online intermediation services must include in their terms and conditions a 

description of the technical and contractual access of business users to personal data (or other type of data) which 

business users or consumers provide for the use of online intermediation service or which are generated through the 

provision of those services. 

• Restrictions to offer different conditions through other means (Article 8): Providers of online intermediation services 

are required to explain on what grounds they restrict the ability of business users to use other alternative services to 

offer the same goods and services to consumers under different (more favourable) conditions. 

• Redress mechanisms (Articles 9-13): Providers of online intermediation services are required to set up an internal 

complaint-handling system and to facilitate out-of-court dispute resolution.  

• Finally, the Commission would set up an EU Observatory to monitor the impact of the new rules as well as emerging 

issues and opportunities in the digital economy.   

 
The Malta Business Bureau and the European Parliament Information Office are organising a session for public discussion on 
this proposal, to learn more on the experiences of private stakeholders when dealing with platforms, in order to communicate 
such feedback to local authorities and EU institutions. 
 
ENDS 


